
Many young graduates dream of being 
successful in their chosen sphere, of 
making a name for themselves and 

launching their own business. Victor Periañez has 
done exactly this, establishing Illusion Custom 
Home Automation not only as a growing, thriving 
concern, but also as a reference of quality in its 
fi eld. What’s more, he doesn’t do it with a high-
handed attitude but with a gentility and heart 
that has made him a favourite with clients and 
professional peers alike.

As he himself says, Marbella’s reputation as 
a luxury destination has led to a concentration 
of luxury services that makes it a hub of 
specialists in a wide range of services, including 
those that provide upmarket design, décor and 
technical products and expertise. Unfortunately, 
a disproportionate number of such professionals 
come from abroad, but San Pedro-born Victor 

Periañez is a local boy who’s made a name for 
himself as much for his technical and creative 
skill as for the effi cient, client-friendly service he 
provides.

His career began in 1997, when he joined 
Bang & Olufsen. Six years later he accepted a 
challenging offer to continue his association with 
the famous Danish brand at its Dublin and Belfast 
establishments. It is here that he met his wife, 
Malen Horton, with whom he later moved back to 
Marbella to found Illusion. “Malen is half-American, 
half-Basque, so she fi ts in perfectly here,” smiles 
Victor. The couple founded the company in 
2006 as a two-man operation offering specialist 
home automation, lighting and audio-video 
services; anno 2018 it has grown into a blooming 
business with 26 staff members and dedicated 
design, technical, customer service, logistics and 
maintenance departments.

Founded by a young local professional, Illusion has gone on to build 
a stellar reputation for itself, becoming a reference point for lighting, 
top-end audio-visual systems and home automation – all designed and 
made to measure. WORDS MICHEL CRUZ   PHOTOGRAPHY KEVIN HORN AND COURTESY OF ILLUSION

ILLUSION
A BEACON IN ITS FIELD
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LIGHT, AUDIO-VISUAL AND HOME 
AUTOMATION
“These are the core fields we work in, but in a 
flexible and modular way,” says Victor, whose 
company is not involved in retail, but designs, 
installs and maintains sound and lighting as well 
as home control systems for private properties 
and commercial projects. “The bulk of our 
market is naturally on the Costa del Sol, though 
some of our clients have also contracted us to 
work on homes in places like Morocco, Monaco 
and California, where we acted as technical 
consultants.” In addition, Illusion is sought out by 
clients from other parts of Andalucía, not least 
because it is the main or sole distributor of some 
of Europe’s top brands in the sound, lighting and 
control fields.

“Our three top brands are Deltalight, for whom 
we are an DLS design centre, Lutron – of which 
we as a ‘Diamond Dealer’ are one of the most 
important distributors for Spain and Portugal – 
and Linn Electronics, whose philosophy we love.” In 
addition, Illusion also works with Loewe, Crestron, 
Cineak theatre seating, KInetura and Occhio, 
as well as Bang & Olufsen. “The Bang & Olufsen 
link has come full circle as we opened a B&O 
store in Málaga in partnership with Nacho Porras 
and Fran Pérez of Bulthaup Marbella. It opens a 
different dimension within a great relationship and 
gives our clients a wider range of service options, 
including of course high-end kitchens that are in 
line with the quality home systems we offer.”
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In addition to private clients, Illusion also works 
with architects, interior designers, builders and 
property developers. “I’m proud of our portfolio, 
which includes villas as well as apartments and 
commercial projects,” says Victor. Current projects 
include Palo Alto and branded villas by Essenza, 
Atlas and VillasByAble, as well as individual newly 
constructed villas and renovations. “Restorations 
are more complicated than new-builds, but can 
also produce stunning results.” Illusion’s flexible 
offering ranges from more economical packages 
for smaller apartments to made-to-measure 
solutions for grand villas.

“People say that home cinemas have fallen 
out of favour but just lately, with the onset of 4K 
streaming and the popularity of Netflix and Apple 
TV, there has been a surge in demand again – 
including from people wanting to update their 
existing home cinema systems.” The latter appears 
to fall into space-related categories, whereby 
apartments up to 150m2 incorporate the cinema 
experience within the living room; people with villas 
of up to 500m2 prefer integrated entertainment 
rooms with home cinema, bar, lounge area and 
games, and villas over 500m2 have the space 
and spec list that goes with a dedicated, true blue 
cinema that offers the original movie experience at 
home.

“Even so, each project is unique, as we offer 
a personalised end-product that may draw upon 
a range of brands and products but is ultimately 
designed and made for the specific requirements 
of each home and owner. For this reason, the 
briefing and consultation process is highly 
important, as it allows us to hone in on exactly 
what the client wants, design a plan around this 
and the characteristics of the house, and finally 
install and, if the client wants, maintain it, as we 
also provide ongoing technical support.” It is this at 
which Victor, Malen and their team at Illusion excel 
– an ability to satisfy private and business client 
expectations that has established a reputation 
as one of Marbella’s most notable home-grown 
specialist firms. i www.e-illusion.es
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